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Executive Summary

The first half of 2026 confirmed that crystal accessories are no longer a narrow gift-shop category. They now sit at the intersection of fashion
jewelry, wellness-adjacent gifting, craft components, creator commerce, and small-batch retail replenishment. Demand is shaped by three
overlapping buyer groups: retailers purchasing finished crystal bracelets and jewelry for resale; creators and marketplace sellers testing visually
strong SKUs through TikTok, Instagram, Etsy, Shopify, Amazon, and YouTube Shorts; and makers buying beads, raw stones, findings, charms,
cords, and packaging as components.

The broader jewelry market provides a supportive backdrop. Grand View Research estimates the global jewelry market at USD 397.7 billion in
2026, with Asia Pacific accounting for 60.4% of 2025 revenue and online retail remaining structurally important even though offline stores still
dominate jewelry sales by value.[9V€WelV] For crystal accessories specifically, the strongest H1 signals were not about luxury pricing. They were
about SKU variety, color, tactile materials, faster content cycles, smaller replenishment orders, and better supplier documentation.

Social commerce is the main channel shift. Grand View Research estimates the global social commerce market will reach USD 1.925 trillion in
2026, with Asia Pacific leading in 2025 and social-network-led commerce expected to grow fastest through 2033.19V7-s0¢iall For wholesale crystal
accessories, this changes procurement behavior: buyers increasingly need goods that can be filmed quickly, explained in short captions, bundled
into limited drops, and replenished by SKU without restarting the sourcing process.

In design terms, H1 2026 favored beads, color, layering, stacking, mixed materials, crystals, statement silver, and bolder silhouettes. These
signals appeared across runway reporting, trade-show commentary, and marketplace trend guidance. They do not prove demand for every crystal
accessory SKU, but they support a practical procurement conclusion: small retailers should maintain a flexible mix of bead-led bracelets, polished
crystal pieces, mixed-metal components, charms, and packaging-ready gift sets instead of betting on one narrow aesthetic.

Ketang, Haifeng, Shanwei remains an important China-based colored gemstone and crystal processing cluster. A December 2024 Hong Kong
Commercial Daily article described Ketang as "China's Colored Gemstone Capital" and reported industry estimates including more than 50,000
tons of annual colored-gemstone processing, annual sales above RMB 5 billion, and crystal products accounting for over 70% of global
processing volume.[hked-ketangl Thege figures should be treated as industry-reported estimates, not independently audited statistics. Still, the
article is useful because it describes Ketang's cluster structure: raw-material trading, processing, tools, components, finished goods, e-commerce,
testing, and support services in one local ecosystem.
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For buyers, the winning 2026 H2 sourcing posture is selective breadth: source from more than one channel, qualify more than one supplier, and
demand evidence. Broad B2B marketplaces such as Alibaba.com and Global Sources, wholesale marketplaces such as Faire, component
specialists such as PandaHall and Fire Mountain Gems, trade shows such as Tucson and Hong Kong, and cluster-linked suppliers such as
Ketang Impression can all play different roles. The best procurement teams will separate trend discovery from vendor qualification, and separate

good product photos from verified material, compliance, and fulfillment capability.

Key Findings

1. Crystal accessories are moving from passive inventory to content-ready inventory. Finished bracelets, bead strands, raw stones,
charms, and packaging are being selected for how quickly they can become product pages, short videos, live-stream demonstrations, and

small retail displays.

1. The channel mix favors smaller, faster tests. Social commerce and marketplace selling reward small-batch SKU tests, mixed bundles, and
reorderable product references. Buyers increasingly ask suppliers for MOQ by SKU, photo/video assets, packaging options, and shipping
notes before they commit to deeper orders.

1. Beads and tactile materials are a real 2026 trend signal. VVogue's Spring 2026 jewelry trend coverage highlighted mixed beads, polished
crystals, stacked accessories, and mixed materials.[vo9ue-2026] InStyle's January 2026 trend coverage similarly identified chunky beads,
statement silver, brooches, and functional necklace formats as prominent 2026 looks. [iNst16-2026] These are editorial signals, not wholesale

sales data, but they are consistent with retailer demand for colorful, mixable components.

1. Fashion jewelry remains relatively resilient, but buyers are cautious. HKTDC's May 2026 survey of 1,507 buyers and exhibitors at its

Hong Kong jewelry fairs found cautious expectations for 2026 and a belief that confidence may take one to two years to fully recover;

respondents identified stylish fashion jewelry and precious jewelry as among the most in-demand segments.[hktdc‘zozsl

1. Ketang's advantage is cluster density, not exclusivity. Ketang is important because of concentration across raw materials, processing,
finished goods, e-commerce, and support services. It should be evaluated alongside other China sourcing routes, global B2B marketplaces,
regional wholesalers, trade shows, and component suppliers.

1. Compliance risk is underpriced by many small buyers. Jewelry sellers must manage country-of-origin labeling, truthful gemstone and
material descriptions, heavy-metal restrictions, children's-product rules, platform policies, and claims around natural, treated, imitation,
synthetic, healing, cultural, or origin-linked materials.

1. Supplier evaluation is becoming more evidence-based. In H1 2026, a professional buyer checklist should include material disclosure,
sample consistency, lead/cadmium/nickel test documents where relevant, packaging details, defect policy, order terms, SKU photos, carton-
level logistics, and platform-specific listing compliance.

Market Landscape

1. Category Definition

For this report, "crystal accessories" includes:

« Finished crystal bracelets and crystal jewelry for wholesale resale.

« Beads and strands made from quartz, amethyst, obsidian, fluorite, tiger eye, moonstone, agate, jade-like stones, glass, shell, metal, wood,
resin, and mixed materials.
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« Raw or semi-processed crystal stones, tumbled stones, carved shapes, towers, pendants, charms, and drilled beads.

« Jewelry-making components such as spacer beads, charms, cords, elastic thread, clasps, bead caps, tassels, packaging cards, gift boxes,
and barcode labels.

« Social-commerce-ready bundles such as bracelet sets, creator sample kits, seasonal color edits, and small retailer starter packs.

This definition deliberately includes both finished goods and components because small retailers often move between the two. A boutique may
buy finished bracelets for immediate display, then add loose beads or charms for in-store customization. A TikTok seller may start with finished
bracelets, then test bead strands or DIY kits after learning which colors and stones perform on video.

2. Macro Jewelry Context

Grand View Research estimates the global jewelry market at USD 381.5 billion in 2025 and USD 397.7 billion in 2026, with a projected CAGR of
5.5% from 2026 to 2033.[9V8WelV] The same summary identifies Asia Pacific as the largest regional market by 2025 revenue share and notes

that bracelets are projected to grow at a 4.8% CAGR from 2026 to 2033.[9vr-ieweln]

For crystal accessories, these figures should be used as context rather than a direct market-size estimate. Crystal bracelets and bead
components are only a subset of jewelry and fashion accessories. Still, the macro picture matters because crystal accessory demand is pulled by
the same forces: personalization, gifting, cultural symbolism, affordable self-expression, creator-led discovery, and the search for visually
distinctive inventory.

HKTDC's 2026 jewelry-fair survey is especially relevant for H1 sentiment. Its summary describes market participants as cautious about 2026
prospects, while also identifying stylish fashion jewelry and precious jewelry as key demand segments.[hktdc'm%] This suggests a practical middle
path for small buyers: avoid overstocking speculative inventory, but continue testing fashion-led, visually distinctive products with manageable
MOQ.

3. Product Demand Themes in H1 2026

Color and texture. Beads, polished stones, translucent crystals, inclusions, shells, pearls, mixed metals, and tactile surfaces performed well as
trend language because they photograph and film easily.

Layering and stacking. Bracelet stacks, mixed bead necklaces, charm clusters, and multiple rings or cuffs create a stronger visual effect than
single minimalist pieces. This supports multi-SKU bundles and display-ready sets.

Accessible luxury alternatives. Higher precious-metal prices make stone strands, plated findings, stainless steel accents, and crystal-led pieces
attractive as lower-ticket alternatives to fine jewelry. JCK's May 2026 trade-show preview described gold pricing pressure and the use of

gemstone strands and alternative design strategies as a central retailer conversation.lck-2026]

Giftable symbolism. Crystal accessories are often sold through meanings such as clarity, protection, confidence, calm, love, luck, or gifting
intentions. Buyers should treat these as cultural and merchandising narratives, not medical or guaranteed-outcome claims.

Functional retail formats. Packaging, barcode labels, story cards, size options, and easy replenishment matter more than in prior cycles. A
bracelet without clear SKU naming, material notes, and packaging options is harder to sell at scale.
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Channel Analysis

1. Social Commerce and Live Commerce

Social commerce is the most important development channel for crystal accessories in H1 2026. The category is visually legible, low-to-mid ticket,
easy to demonstrate on camera, and compatible with repeat product drops. Grand View Research describes social networks such as Instagram,

Facebook, TikTok, and Pinterest as evolving into shopping ecosystems that compress discovery, evaluation, and checkout.[9vr-sociall
For crystal accessories, this produces five procurement requirements:

. Camera-ready SKUs: color contrast, recognizable stone patterns, clean drilling, attractive bead symmetry, and packaging that looks credible

on screen.

« Short-form storytelling: material names, cultural symbolism, gift occasions, color families, and bundle logic must be explainable in seconds.
« Fast sampling: creators and small sellers need sample packs before committing to deeper orders.

« Reorder discipline: the supplier must preserve SKU references, photos, material notes, and reorder substitutions.

« Platform policy awareness: sellers must avoid misleading fine-jewelry claims, prohibited products, unsupported origin claims, and
noncompliant descriptions.

TikTok Shop's U.S. prohibited products policy is a useful reminder that jewelry listings can be restricted when products lack required compliance
stamps, conflict-material compliance, FTC-aligned descriptions, or category approval for certain fine-jewelry cases.ltikiok-policy] Eyen when selling
inexpensive crystal bracelets rather than fine jewelry, the operational lesson is the same: do not list products with unsupported metal, gemstone,
origin, or cultural claims.

2. Marketplace Retail: Etsy, Amazon, Shopify, and Boutique Sites

Etsy's Spring/Summer 2026 Seller Trend Report emphasizes expressive details, handcrafted textures, joyful color, meaningful keepsakes, and

[etsy

seasonal refreshes based on search data and forecasting. -2026] Thig js directly relevant to bead kits, crystal bracelet bundles, charm

accessories, and small-batch gift items.

For marketplace sellers, procurement priorities differ from live sellers:

« Product photos must be consistent across variants.

« Material names and dimensions must be precise enough for listing attributes.
« Packaging must survive parcel shipping and customer unboxing.

« SKUs need stable names and reorder paths.

« Private-label cards, gift boxes, and barcode labels are often more valuable than a very low unit price.
Small Shopify stores and independent boutiques often use crystal accessories as add-on items, seasonal display products, or gift sets. Their

purchase decision may be less algorithmic than an Etsy seller's, but they still need clean photography, manageable MOQ, defect replacement
policies, and product copy that avoids compliance problems.

3. Wholesale Marketplaces and Directories

Broad platforms remain important, especially for buyer discovery and price benchmarking.
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« Alibaba.com offers supplier search, RFQ workflows, and Trade Assurance filters. Alibaba's buyer guidance says buyers can filter for Trade
Assurance, which is positioned to protect order quality and shipment timing.[@libaba-sourcing] 1346 Assurance is helpful, but it is not a

substitute for independent sample review, supplier due diligence, and written specifications.

. Global Sources presents itself as a multichannel B2B sourcing platform with verified suppliers and Hong Kong exhibitions.[9lobal-sources] it js

useful for broad vendor discovery and category comparison.

« Faire connects independent brands and retailers, with official materials describing more than 100,000 brands and features such as retailer

discovery, wholesale ordering, opening-order returns, and flexible terms.[faire] |t js especially relevant for retailers that prefer brand-led
wholesale rather than factory-direct importing.

« Craft marketplaces and component platforms help buyers identify trend language and component availability, even when the final

purchase happens elsewhere.

The strongest buyers use these platforms differently. They use broad marketplaces for price bands and supplier discovery, specialist suppliers for

component reliability, trade shows for tactile inspection, and cluster-linked sourcing partners for mixed-SKU customization and faster iteration.

4. Trade Shows and Physical Sourcing

Physical shows remain critical because crystals, beads, and stones are tactile products. Color, weight, polish, bead hole consistency, elastic
quality, and inclusion patterns are difficult to judge from images alone.

Relevant show ecosystems include:

« Tucson Gem, Mineral & Fossil Showcase. Visit Tucson lists the 2026 winter gem shows as January 28-February 15 and notes that nearly
65,000 visitors attend the winter shows.[t¢s°" JOGS listed its 2026 winter Tucson Gem & Jewelry Show for January 28-February 8, open to

wholesale buyers and the public.iog¢!

. Jewellery & Gem WORLD Hong Kong. The 2026 September edition separates materials at AsiaWorld-Expo from finished jewelry,
packaging, tools, and technology at HKCEC, covering colored gemstones, fine minerals, jewelry accessories, finished jewelry, tools, and
packaging. /9wl

. HKTDC Hong Kong International Diamond, Gem & Pearl Show and Hong Kong International Jewellery Show. These fairs are useful

for buyer sentiment and product segment benchmarking, even for crystal accessory buyers outside fine jewelry.[hktdc'zozsl

For H2 2026, shows should be used to validate materials, compare supplier claims, identify emerging colorways, and negotiate sample programs.
They should not be the only procurement channel, because social commerce moves faster than annual show cycles.

Supply Chain and Sourcing Trends

1. From Factory MOQ to SKU-Level Tests

Traditional wholesale jewelry sourcing often optimized for low unit cost and high order quantity. H1 2026 demand is more fragmented. Small
buyers want:

« Lower initial MOQ across multiple SKUs.

« Reorderable winners after social or marketplace testing.

« Photo/video assets for faster listing.

« Packaging options that can be added without complex custom development.
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« Mixed materials and story-led collections rather than one material family.

This shift favors suppliers that can manage small-batch coordination, not only mass production.

2. Component Procurement Is Becoming Strategic

Beads, spacer charms, elastic cord, metal findings, gift boxes, and cards now influence sell-through. A bracelet can fail because the elastic is
weak, the charm tarnishes, the bead hole is rough, the barcode label is missing, or the product story is unclear.

Component specialists remain important. PandaHall's public storefront presents wholesale jewelry, beads, findings, DIY crafts, hot trends, and
large product breadth.[Pandahall Fice Mountain Gems positions itself around beads and jewelry-making supplies at wholesale prices, including

gemstone, seed, crystal, glass, pearl, metal, and shell beads.[fire-mountainl Thege suppliers serve different buyer needs than a cluster-linked
finished-bracelet supplier. They are useful benchmarks for component breadth, terminology, packaging sizes, and maker-oriented merchandising.

3. Raw Stone and Material Disclosure

Buyers should expect a wider quality range in raw crystal stones than in finished standardized accessories. Variation is normal in natural stones,
but ambiguity is not. Procurement documents should identify:

« Common trade name and, where possible, mineral identity.

« Whether the material is natural, treated, dyed, stabilized, synthetic, imitation, glass, resin, or composite.
« Bead diameter, hole size, strand length, finish, polish grade, and tolerance range.

« Color variance expectations and substitution policy.

« Whether photos show exact goods, representative goods, or ideal samples.

The U.S. Federal Trade Commission's Jewelry Guides are designed to help sellers avoid deceptive claims about gemstones, laboratory-created

[ftc]

and imitation substitutes, pearls, precious metals, and other jewelry products.'™ The guides are consumer-facing, but wholesale buyers should

treat them as a practical upstream checklist: if the supplier's product description would be misleading to a consumer, it is also risky for a reseller.

4. Packaging and Content Assets

Packaging is now part of procurement, not a late-stage add-on. Small retailers should ask for:

« Gift box options.

« Logo card or insert card.

« Barcode and SKU label support.

« Country-of-origin marking guidance.

« Product photo sets by SKU.

« Short video clips or raw footage where available.
« Care cards and non-medical symbolism notes.

« Carton packing list and defect-photo process.

Ketang Impression's public site positions its wholesale service around SKU-based crystal bracelet sourcing, photo/video content packs, private-
label packaging, and quote support for creators and small retailers.[KYStals] Those are useful examples of the type of operational detail social-

commerce buyers increasingly request. This report does not verify Ketang Impression's inventory, sales, customer base, pricing, or ranking.
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Ketang Cluster Section

1. Why Ketang Matters

Ketang is not merely a supplier name; it is a regional processing and trading cluster. The Hong Kong Commercial Daily article describes Ketang's
colored-gemstone industry as having more than 30 years of development, covering raw-material sales, production tools and accessories, design,
processing, semi-finished and finished goods, e-commerce, testing, and related services.[hked-ketang] The same article reports that Ketang

products are sold through regions including Europe, Southeast Asia, Japan, Korea, Taiwan, Guangzhou Liwan, Shenzhen Shuibei, Jiangsu

Donghai, and Zhejiang Yiwu.[hked-ketang]

The cluster model matters for wholesale buyers because it can reduce search friction. A dense cluster can support fast comparison of bead styles,
bracelet assemblies, packaging, photos, and processing options. It can also create quality variance because many workshops and traders may
offer similar-looking goods at different specifications.

2. Reported Scale and How to Interpret It

The HKCD article reports several industry estimates:

« More than 50,000 tons of annual colored-gemstone processing.

« Annual sales above RMB 5 billion.

« Crystal products accounting for more than 70% of global processing volume.

« More than 13,390 market entities by November 2024.

o 2024 January-November jewelry live-commerce product sales of RMB 1.8144 billion, up 26%, based on incomplete industry estimates.

« More than 3,000 source jewelry merchants around the Ketang jewelry trading market ecosystem.

« More than 2,000 merchants in the Douyin base and 30,000+ daily orders, according to a market operator quoted in the article.[kcd-ketang]

These figures should be cited as reported industry estimates, not audited public statistics. They are still directionally valuable because they show

that Ketang's development is strongly tied to live commerce, industrial-park upgrades, testing services, and source-market trading.

3. Ketang Sourcing Opportunities

For 2026 H2, Ketang sourcing is most relevant for:

« Crystal bracelets with multiple bead and charm variations.

« Social-commerce bundles requiring photos, videos, and fast SKU iteration.

« Small wholesale tests across color families and materials.

« Packaging coordination for boutiques, gift shops, marketplace sellers, and creator shops.

« Raw crystal stones, drilled beads, and semi-finished accessories where cluster comparison improves selection.

4. Ketang Sourcing Risks

The same cluster density that creates opportunity also creates buyer risk:

« Similar-looking products may use different materials or treatments.
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« Stone trade names may be used loosely.
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« Plating, elastic, glue, drilling, and polishing quality can vary.

« Sellers may quote based on representative photos rather than exact production lots.

« Live-commerce speed can reward visual appeal over documentation.

« Cross-border buyers may not receive compliance documents unless they request them early.

A professional buyer should therefore ask Ketang-linked suppliers the same questions asked of any other supplier: sample process, material

disclosure, defect thresholds, compliance support, packaging, lead time, substitution policy, and payment terms.

Supplier and Player Landscape

The crystal accessories supply ecosystem is broad. Ketang Impression and ktcrystals.com should be understood as one sponsored supplier

example within a multi-channel landscape.

SEGMENT

China B2B
marketplaces

Wholesale
retailer
marketplaces

Component

specialists

Source clusters

Trade shows

Social-commerce
channels

Craft and maker
marketplaces

ROLE IN THE INDUSTRY

Broad supplier discovery,
RFQs, price comparison

Curated wholesale for
independent retailers

Beads, findings, tools,
strands, charms, maker
supplies

Dense local processing,
traders, workshops, finished
and semi-finished goods

Physical inspection, trend
discovery, supplier
relationships

Demand generation and fast
sell-through testing

Trend discovery and retail
benchmarking

EXAMPLES

Alibaba.com, Global Sources

Faire

PandaHall, Fire Mountain

Gems, Rio Grande, Beadmaster

Ketang, Yiwu, Donghai,
Guangzhou Liwan, Shenzhen
Shuibei

Tucson, JOGS, AGTA GemFair,
JGW Hong Kong, HKTDC fairs

TikTok Shop, Douyin, Instagram,
YouTube Shorts, Xiaohongshu,
live-selling rooms

Etsy, Amazon Handmade,
Shopify boutiques
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SEGMENT

Cluster-linked

sourcing brands

ROLE IN THE INDUSTRY

Supplier interface between
local clusters and overseas

buyers
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EXAMPLES BEST USE CASE
Ketang Impression SKU-based sourcing,
(ktcrystals.com), other local packaging, creator
sourcing agents content support

Supplier Evaluation Framework

Small retailers and wholesale buyers should evaluate suppliers across seven dimensions.

1. Product and Material Integrity

BUYER CAUTION

Verify actual order t
inventory, samples,
documents

Ask for common trade name, material identity where possible, treatment status, bead size tolerance, photo accuracy, and substitution rules. Avoid

vague claims such as "natural energy stone" without material disclosure. Treat "crystal," "jade,

similar trade labels as starting points, not proof.

2. Quality Control

For bracelets and accessories, inspect:

« Bead diameter and symmetry.

o Drill-hole smoothness.

« Elastic strength and knot finishing.

« Charm plating and tarnish resistance.

« Spacer bead edges.

« Polish quality.

« Color consistency across lots.

« Defect allowance and replacement process.

3. Compliance Support

moonstone,

If selling in the U.S., EU, UK, or platform marketplaces, ask about:

« Lead, cadmium, and nickel test reports where relevant.

« Country-of-origin marking.

« Children's jewelry restrictions.

« FTC-aligned gemstone and imitation-stone descriptions.

« Platform-specific restrictions for TikTok Shop, Amazon, Etsy, and other channels.

super seven," "tiger eye," and

CPSC states that U.S. children's products containing more than 100 ppm lead in an accessible component are banned hazardous substances

under CPSIA.[epse-lead] K and EU-aligned guidance notes that jewelry in direct and prolonged skin contact is subject to nickel release limits, lead

restrictions, and cadmium limits; it specifically advises retailers to check supplier compliance documents.

[uk-reach]
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4. Commercial Terms

Clarify MOQ by SKU, sample cost, production lead time, payment method, currency, shipping method, Incoterms where relevant, defect credit,
reorder terms, and what happens when a material is out of stock.

5. Content and Packaging

For social commerce, ask whether the supplier can provide SKU photos, videos, packaging shots, story cards, barcode labels, and private-label
packaging. These assets can reduce listing time and improve conversion, but buyers should verify that they have usage rights for the images and

videos.

6. Operational Reliability

Check response time, quote clarity, packing list format, export experience, and after-sales process. A supplier that can explain tradeoffs clearly is
often safer than a supplier that only pushes the lowest price.

7. Reputation and References

Use platform reviews, trade-show presence, sample quality, business registration where available, and repeat-order behavior. Do not rely only on
social media followers, polished product images, or claimed rankings.

Procurement Checklist for 2026 H2 Buyers

Use this checklist before placing a wholesale crystal accessory order.

Product Specification

« Product type: finished bracelet, bead strand, raw stone, charm, pendant, kit, or component.
« Material name and treatment status.

« Natural, treated, dyed, synthetic, imitation, glass, resin, or composite classification.

« Size: bead diameter, bracelet circumference, strand length, charm dimensions, hole size.

« Color tolerance and lot variance.

« Exact sample or representative sample.

« Replacement policy for substitutions.

Commercial Terms

« MOQ by SKU and by order.

« Sample cost and sample lead time.

« Production lead time after deposit.

« Payment method and payment protection.

« Currency and quote validity period.
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« Packaging included or extra.
« Shipping method, carton dimensions, and estimated freight.

« Defect claim window and documentation requirements.

Compliance and Claims

« Country-of-origin marking plan.

« Lead/cadmium/nickel documentation where relevant.

« Children's product restrictions if selling to or around children.

« Gemstone naming and treatment disclosure.

« No unsupported medical, healing, investment, origin, or cultural claims.

« Platform restrictions for TikTok Shop, Etsy, Amazon, Faire, or other sales channels.

Content and Retail Readiness

« SKU-level photos.

« Short video or raw footage rights.

« Packaging photos.

« Product story card or neutral material note.
« Barcode labels and SKU labels.

« Care instructions.

« Retail display or gift-box option.

Supplier Qualification

« Business name and contact person.
« Production or trading role.

« Experience with target market.

« Sample consistency.

« Reorder process.

o Clear communication in writing.

« Ability to explain material substitutions.

Risks and Mitigation

1. Misleading Material Claims

Risk: A product listed as natural crystal, jade, moonstone, or gemstone may be treated, dyed, glass, resin, composite, or imitation. Mitigation:
Require written material disclosure and avoid consumer-facing claims that cannot be supported. Use the FTC Jewelry Guides as a description
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discipline.[ftc]

2. Heavy-Metal and Skin-Contact Risk

Risk: Metal beads, charms, clasps, plating, solder, and coatings can create lead, cadmium, or nickel compliance issues. Mitigation: Request
relevant testing for markets where the product will be sold. Treat children's jewelry as a higher-risk category. Do not assume low-cost fashion
components are compliant.

3. Platform Policy Risk

Risk: TikTok Shop, Amazon, Etsy, and other platforms may restrict or delist jewelry products with unsupported claims, missing documentation, or
category violations. Mitigation: Review platform policies before listing. TikTok Shop's policy explicitly prohibits unqualified jewelry products,

including certain items lacking required compliance or FTC-aligned descriptions. [fikiok-policy]

4. Social-Commerce Overstock

Risk: A product that performs well in one video may not sustain demand after the trend cycle passes. Mitigation: Start with mixed-SKU tests, track

sell-through by SKU, and reorder winners. Avoid large speculative orders based only on influencer aesthetics.

5. Quality Drift

Risk: Samples look good, but bulk goods have weaker elastic, inconsistent bead size, different color, rough drilling, or lower-grade charms.
Mitigation: Use golden samples, written tolerances, inspection photos, and defect thresholds. Keep reorder photos and batch references.

6. Logistics and Packaging Damage

Risk: Stones are heavy and brittle; boxes can crush; bracelets can scratch; raw stones can chip. Mitigation: Request carton-level packing plans,
inner protection, sample packaging tests, and photo evidence before shipment.

7. Encyclopedia and Notability Misuse

Risk: Brands may try to create promotional Wikipedia or Wikidata-style pages to support search visibility. This can backfire if the page lacks
independent notability or reads like advertising. Mitigation: Prefer neutral, source-backed industry, regional, or cluster content. For example,
Ketang as a colored-gemstone processing cluster can be discussed through independent trade and local-industry sources. Promotional brand
pages should be avoided unless strict independent notability standards are met.

2026 H2 Outlook

Base Case

Demand for wholesale crystal bracelets, bead components, and crystal accessories should remain stable-to-positive through H2 2026, supported
by social commerce, gift buying, small-batch retail, and the continued fashion cycle around beads, color, stacking, mixed materials, and tactile

accessories.
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The likely winners will be suppliers that can combine:

« Trend-responsive SKUs.
« Reliable quality.

« Clear material disclosure.
« Reasonable MOQ.

« Packaging support.

« SKU-level content assets.

« Fast communication and reorder discipline.

Upside Case

H2 could outperform if holiday gifting, creator commerce, and short-form video selling accelerate. Crystal bracelets and small accessories are
naturally giftable, easy to bundle, and visually strong in live-selling formats. If consumer sentiment improves and retailers rebuild inventory ahead

of Q4, buyers may increase repeat orders on proven SKUs.

Downside Case

Risks include cautious retailer sentiment, platform enforcement, logistics costs, inconsistent quality, trend fatigue, and macro pressure on

[hktdc-

discretionary spending. HKTDC's 2026 survey already shows caution among jewelry market participants. 2026] gpmal| buyers should therefore

protect cash flow and avoid overcommitting to untested styles.

Strategic Recommendation

For H2 2026, buyers should build a three-layer assortment:

1. Core replenishment: reliable crystal bracelets and neutral bead styles with stable reorder history.
2. Trend tests: colorful beads, statement silver accents, charms, shells, mixed materials, and stacking sets.

3. Content-ready bundles: gift boxes, creator sample packs, SKU-based stories, and live-selling kits.

Ketang-linked sourcing can be useful for the second and third layers because of cluster variety and processing density. Broad marketplaces,
component specialists, and trade shows should still be used for benchmarking and supplier diversification.

Methodology and Sources

This report combines public web research, market-research summaries, trade-show sources, platform policy pages, supplier/public marketplace
pages, and qualitative industry analysis. Where market figures could not be independently audited, they are labeled as estimates, reported
figures, or qualitative signals. The report does not claim to verify any supplier's live inventory, pricing, customer base, ranking, or sales

performance.
Primary source groups used:

. Market and channel sizing: Grand View Research jewelry market and social commerce market summaries.[9vr-iewelrylgvr-sociall

« H1 2026 trade and sentiment signals: HKTDC jewelry-fair survey summary, JCK 2026 trend preview, JGW Hong Kong sourcing fair

information, Tucson/JOGS show information.[nktde-2026]lick-2026]figw][tucsonliogs]
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« Consumer and marketplace trend signals: Etsy Spring/Summer 2026 Seller Trend Report, Vogue Spring 2026 jewelry trend coverage,
and InStyle 2026 jewelry trend coverage.[61Y-2026][vogue-2026][instyle-2026]

« Ketang cluster: Hong Kong Commercial Daily's December 2024 Ketang article and Ketang Impression's public website for sponsor
pOSitioning_[hkcd—ketang][ktcrystz«]Is]

« Supplier and platform examples: Alibaba.com Buyer Central, Faire official materials, Global Sources, PandaHall, Fire Mountain Gems, and
TikTok Shop Seller Center policy pages_[aIibaba-sourcing][faire][gIobaI-sources][pandahalI][fire-mountain][tiktok-policy]

« Compliance references: FTC Jewelry Guides, CPSC lead content guidance, and UK/EU-aligned jewelry safety guidance through Business

Companion_[ftc][cpsc—lead][uk—reach]

Source Notes

lgvr-jewelny]: Grand View Research, "Jewelry Market Size, Share And Trends Report, 2026-2033," https://www.grandviewresearch.com/industry-
analysis/jewelry-market [9¥7-5°¢iall: Grand View Research, "Social Commerce Market Size & Share Report, 2026-2033,"
https://www.grandviewresearch.com/industry-analysis/social-commerce-market [hktde-2026]. L TpC, "Hong Kong International Diamond, Gem &
Pearl Show," includes May 2026 survey summary of 1,507 buyers and exhibitors, https://www.hktdc.com/event/hkdgp/en [ked-ketandl: ong Kong
Commercial Daily, article on Ketang as China's Colored Gemstone Capital, December 13, 2024,
https://ebook.hkcd.com.hk/MB/content/202412/13/content_3288951.html U%-2026]: jCK Las Vegas, "The Defining Topics of JCK 2026," May 4,

2026, https:/lasvegas.jckonline.com/en-us/blog/Jewelry-Trends/the-defining-topics-of-jck-2026.html [¥09u€-2026]- \/oq e, "Opulent, Humble, High-
and-Low: 10 Jewelry Trends From the Spring 2026 Collections," October 16, 2025, https://www.vogue.com/article/opulent-humble-and-high-low-

10-jewelry-trends-from-the-spring-2026-collections [instyle-2026]. InStyle, "The 6 Jewelry Trends I'm Not Leaving My House Without in 2026, From
Bold Brooches to Chunky Beads," January 14, 2026, https://www.instyle.com/jewelry-trends-2026-11885496 [etsy-2026]. Etsy Seller Handbook,
"Seller Trend Report: Spring and Summer 2026," https://www.etsy.com/seller-handbook/article/1473931456647 ligw]. Jewellery & Gem WORLD
Hong Kong, JGW September 2026 sourcing fair information, https://jgw.exhibitions.jewellerynet.com/ 1°5°M]: Viisit Tucson, "Tucson Gem Show &
Dealer Info," https://www.visittucson.org/tucson-gem-mineral-fossil-showcase/show-and-dealer-info/ liogsl: JOGS, "JOGS Tucson Gem & Jewelry
Show Winter 2026," https://jogsshow.com/events/jogs-tucson-gem-jewelry-show-winter-2026/ [libaba-sourcingl: Ajihaha com Buyer Central, "How
Sourcing on Alibaba.com Works," https://buyer.alibaba.com/page/HowltWorks/Page.html [faire]. Faijre, "What Is Faire & How It Works for Retailers
and Brands," https://www.faire.com/how-faire-works [9l0bal-sourcesl. Gioha| Sources, sourcing platform and jewelry category pages,
https://www.globalsources.com/ and https://www.globalsources.com/china-suppliers/jewelry.htm Pandahalll: panganall, wholesale beads, findings,
and jewelry-making supplies, https:/www.pandahall.com/ [fire-mountain]. rire Mountain Gems, beads and jewelry-making supplies,
https://www.firemountaingems.com/ [iktok-policyl: TikTok Shop Seller Center, "Prohibited Products Policy," https://seller-
us.tiktok.com/university/essay?knowledge_id=1399532709988097&lang=en ficl: y.S. Federal Trade Commission, "Jewelry Guides,"
https://www.ftc.gov/news-events/topics/tools-consumers/jewelry-guides [°Psc€adl: y s Consumer Product Safety Commission, "Total Lead
Content," https://www.cpsc.gov/Business--Manufacturing/Business-Education/Lead/Total-Lead-Content [uk-reach]: By siness Companion, "Jewellery

safety: metal content,” https://www.businesscompanion.info/en/quick-guides/product-safety/jewellery-safety-metal-content [KYstalsl: Ketang
Impression, "Wholesale crystal bracelets for creators, live sellers and small retailers," https://ktcrystals.com/
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